Michela Bruno
Designer & Motion Artist

Transforming feelings into impactful visual stories
with imaginative solutions, empathy and efficiency.

“My purpose is to create,
collaborate and support so that
inspiring ideas and effective
actions can initiate
positive change.”



“Packaging

and branding

for Clover House
Chocolate.”
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“Not having a brief was a
challenge. | used my insight
and empathy to understand
the client’s vision and needs.”

Sketching and testing different ideas
and techniques, including screen printing,
lino printing and watercolour.

| explored various
approaches and

) experimented with several
</ methods to achieve

the handmade, precious
and personal look that

| believed were the key
words of this project.




| evolved the initial ideas by creating a pattern that combined
the handmade feeling of lino printing and watercolour with the graceful
floral symmetries of Renaissance paintings and William Morris's designs.
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“The imperfections of

the hand-drawn illustration
and the texture of the Lokta
paper give the packaging a
luxurious, handmade feeling.”

The new design helped the company increase sales and have its chocolate
included among the best bean to bar producers in the UK.

The client is slightly annoyed with me, though, because he receives more
compliments for the packaging design than for his chocolate.
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CLOVERHOUSECHOCOLATE.COM

APPROXIMATE WEIGHT 70g
NUTRITIONAL MATION

SUGARS 24.37 - FIBRE 7.8¢
PROTEIN 6.7¢

STORE IN A COOL & DRY FLACE
MADEIN THE UK

BEST BEFORE 15.02.2026
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GIACOMELLA
Hazelnut spread - 250ml

From some of the best hazelnuts
in the world, grew in the beautiful
region of Langhe Piedmont, Italy.
This spread is an explosion of...

£9

SEMULIKI
70% Dark - 70g
Uganda

Discover more about this award
winning specialty cacao here.
Profile: Rich chocolate, spice...




“Illustrations
and 2 D a nimations It gives me purpose to work for clients who

champion positive social and environmental

fO r S C J O h n SO n o” impact with their campaigns.

@ n 33 i SC Johnsoe 34 E '.mj‘. ~
— | and cleanups just like this,
Fun Fact of the Day:

y OR Masquito to make clean beaches &

Did you know that )y : 5
the largest animal on Shield can protect oceans a reality for all.
Earth is the blue whale? . entire households

SOl living from mosquitoes

_thmgs on the planet live__ for 30 days
in tropical forests

Each of these social campaigns has been
a challenge as | was required to create all

Concept the illustration, design and animation work
Illustration ° from scratch, at speed and across multiple
Design formats, while adhering to very strict
Animation layout and colour guidelines.

COLOR PALLETTE VISUAL DESIGN SYSTEM

Extending our core color Own-able shape and colour




| enjoy creating and animating characters full of
personality as there is nothing more effective
for conveying storytelling and emotions and for
connecting with the audience. My otter was so
successful that the campaign has begun to be
referred to as "Mr Ott".
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This World Oceans Day,

we recognize all

the work left to do SAVE o up
OCEans!

Researching references
for the otter's anatomy
and movement.

April 25th is Yes, this is sadly true.

World Malaria Day Onllne
Click here to learn
more about
SC Johnson’s efforts
to address this issue.
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“Proud to contribute to
sustainability and recycling
initiatives through my work.”
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It’s National
Recycling Day!

-

§E;J SCJ's quick guide to
recycling at home

differ by lelpality. For more Informatlon, please chack with your local recycling and waste office.
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Researching
references.
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Fra m e by fra m e a n I m at Io n As tr.\e comic book didn't convey the positive message the client was
o n A D H D Awa re n ess M o nt h seeking, | proposed an alternative story and copy.
B 99 Being proactive, caring and offering creative solutions to strengthen
fO r A n q eI I n I Ve nt u res. projects is how | help clients achieve their goals.
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Isolating, disconnecting,

- WHAT ARE YoUR
—— _ THOUGHTS?
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Coming back to reality But with understanding,
can be hard. encouragement
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and opportunities to be active, reconnecting with reality what an asset having ADHD
The brief was to transform Amanda’'s comic book turas;into:a moment.to:share could be.
on girls with ADHD into an animation.

The client's aim was to raise teachers' awareness Drawing new characters and new poses for the main
of ADHD and its positive impact in the classrooms. character while maintaining the original comic book style.




;1 Generating and filming video
references for animating the i
(ADHD)

character and planning the Awaregae '
camera movement. V\x

Octobers

After completing the
animation, | refined the
colour palette, lighting, and
background to strengthen
the storytelling and
enhance the overall impact.

To convey the message more
effectively with a personal, ;
analogue feel, I chose to

do a traditional frame-by- WATCH IT
frame animation which | then online
enhanced in After Effects.
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Michela Bruno
+44 (0) 7775464178
ciao@michelabruno.com
michelabruno.com

THE RAINBOW

My heart leaps up when | behold
A rainbow in the sky:

So was it when my life began;
So it is now | am a man;
So be it when | shall grow old,
Or let me die!

The child is father of the man;
And | could wish my days to be
Bound each to each by natural piety.

William Wordsworth
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